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Neither ESA nor any committee, product group, 
conference or activity of ESA shall be used for the 
purpose of bringing about, or attempting to bring about, 
any understanding or agreement, whether written or 
oral, formal or informal, express or implied, among 
competitors with regard to prices, terms or conditions 
of sale, discounts, distribution, volume of production, 
territories or customers.

Anti-Trust
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The State of Marketing and Digital Tools for the 
Modern Company

• Why the new normal isn’t so normal anymore when it 
comes to legacy business practices

• The latest marketing and digital tools that help you 
become more agile and relevant

• How to properly introduce and implement these 
strategies – processes and people

• The benefits of adopting new marketing and digital tools
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MARKETING & 
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Scan for LinkedIn
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CO-OWNER
ABC FIRE AND 

BURGLAR ALARM
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MAHL

Scan for LinkedIn
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Scan for LinkedIn

CO-FOUNDER
SECURITY DEALER

MARKETING

DAVID
MORGAN
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CAPITAL MARKETING INVESTMENTS
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MARKETING CHANNELS BY PROSPECT TYPE
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MARKETING CHANNELS BY PROSPECT TYPE

12



WEBSITE BUILDER TOOLS
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VISUAL DESIGN TOOLS
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SOCIAL MEDIA MANAGEMENT TOOLS

15



EMAIL MARKETING TOOLS
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ANALYTICS / TRACKING TOOLS

● Google Analytics
● Google Search Console
● LinkedIn Pixel
● Facebook Pixel
● Kiss Metrics
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REVIEW PLATFORMS

Google My Business FacebookYelp TrustPilot Social Media
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CONTENT AND COPY TOOLS 
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PAY PER CLICK ADVERTISING (PPC)
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GOOGLE BUSINESS PROFILE (GOOGLE MAPS)

•Use exact phrase match
•Long tail (commercial/transactional intent)
•Mention your city in ads
•Use words like affordable, local, scalable in ads
•Segment your keywords for segmented ads
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TECHNOLOGY PARTNER PPC ADS
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BUILD SEPARATE TECHNOLOGY PARTNER LANDING PAGES
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SEO (SEARCH ENGINE OPTIMIZATION)
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END-USER DATABASES BY VERTICAL MARKET WITHIN YOUR 
SERVICE AREA
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VERTICAL MARKET LANDING PAGES
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●Create Content that delivers value
●1 Month Send Article, Next Month 
Send a More Direct Ad / Eblast

MONTHLY E-NEWSLETTER SEGMENTED BY VERTICAL / INDUSTRY
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DIGITAL ADS



29

FACEBOOK ADS TARGETED
CONTENT BY VERTICAL / 
INDUSTRY

LINKEDIN ADS 
TARGETED CONTENT BY 
VERTICAL INDUSTRY

●Create 15 & 30 SEC Video Ads
●Create Ads Specific to Verticals

●Create 15 & 30 SEC Video Ads
●Create Ads Specific to Verticals Additionally: Target 
Followers of Specific Companies + Associations



Q & A
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THANK YOU FOR PARTICIPATING!
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